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Homeowner Lawn Care

• Lawn and Garden in Perspective

• Consumer Practices

• SMG Outreach and Actions

• Future Actions
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Direct Benefits of LawnsDirect Benefits of Lawns
• Environmental Benefits

• Better air & water quality
• Reduced noise & temperature
• Decreased erosion

• Human Benefits
• Positive mental health
• Improved social interactions
• Reduced crime

• Economic Benefits
• Higher property values
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Annual Fertilizer Use
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Home Lawn Care
Number of Home Lawns (millions)
Home Lawn Care
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Scotts Lawn Product SalesScotts Lawn Product Sales

National Unit Sales:  30 million
Avg.# Applications:  1.8 per year
Unit Sales by State:

Maryland --- 1 million
Pennsylvania --- 2 Million
Delaware --- 0.1 Million
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Lawn Product ConcernsLawn Product Concerns

Excessive Use

Unnecessary Use

Misuse
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SMG Environmental 
Stewardship Actions
SMG Environmental 
Stewardship Actions

• Appropriate Product Selection & Use
--- Integrated Pest Management
--- Spot vs. Broadcast Treatment
--- Right Time for Application
--- On-Target (keep off hard surfaces)

• Good Advice Drives Consumer Success
--- Consistent Information
--- Easy to Understand and Actionable
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Lawns Product Packaging Changes
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Recognizing Special Needs for 
Local/Regional Areas

Recognizing Special Needs for 
Local/Regional Areas

• Turf Builder for Environmentally   
Sensitive Areas

• P-Free Integrated Line 

• Organic/Synthetic Fertilizers
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Scotts and Your Environment
• SMG’s focus is on helping consumers achieve 

success with their lawn and garden by:
--- Providing good advice
--- Providing the tools 

• Our philosophy is the best results with the least 
inputs.

• Our responsibility is to play a leadership role in 
the development and deployment of best 
management practices for greenspace.

• SMG will work with local/regional authorities, 
environmental advocates, industry, and the retail 
community to identify and resolve issues.


